Statutory Report for The Illinois Film Office Workforce Training Program for the 2025 Fiscal Year.

The (35 ILCS 16/) [endnoteRef:1]Film Production Services Tax Credit Act of 2008, as amended by PA102-700, created the Illinois Film & TV Workforce Program. The program, launched as a pilot in FY 2022, aims to offer training and experience to underserved and marginalized communities, creating job opportunities in the growing film industry across the state.  [1:  It is the purpose of this Act to preserve and expand the existing human infrastructure for the motion picture industry in Illinois. It shall be the policy of this State to promote and encourage the training and hiring of Illinois residents who represent the diversity of the Illinois population through the creation and implementation of training, education, and recruitment programs organized in cooperation with Illinois colleges and universities, labor organizations, and the motion picture industry.
(Source: P.A. 95-720, eff. 5-27-08.)

A short video presentation of some of the IFO Workforce alumni's success stories. 
IFO Alumni









Photos from the IFO Workforce Training Event, June 20, 2025


 W. Julian of Independent Film Alliance, M. Scott of Cinespace, T. Olson of the Chicago Film Office, and T. Pryor of Creative Cypher discuss the state of the film industry in Illinois

J. Jobst & L. Freeman of Local 769, T. Barracca of Local 476, and P. Kuttner of Local 600 discuss the TV and Film Unions

 A session of Sports Media with A. Daniels and A. Squires

Figure 4 A session on audio recording with M. Robinson

Reps from the Chicago International Film Festival

 A trainee asks a question during a Q&A session


 Writer S. Jones, General Mgr. R. Prodonovich, & Documentarian R. Lane discuss women in the film & TV industry

Audience members listen in on the panel discussion

The FY  2025 cohort of 206 ranged in ages between 18-70 and self-identified as:

Gender/Sex Identity:
46.1% identify as Female 
42.7% identify as Male 
8.3% identify as non-Binary or Trans without identifying
2.9% declined to answer

Race/Ethnicity:
40.3% identify as Black/African American
6.8% identify as Asian/Pacific Islander
18.9% identify as Latinx/Hispanic
2.4% identify as Mixed Race
31.6% identify as White

Education:
23.8% have a GED/HS
24.8% have had Some College (either currently in school or no completion)
5.3% Certificate or an Associates 
39.3% have a Bachelors
6.3% have a Masters
.5% have a PHD







The Grantees
Chicago Filmmakers is a 501c3 established in 1976, in Chicago, Edgewater 


Mission: Chicago Filmmakers is a not-for-profit media arts organization that fosters the creation, appreciation, and understanding of film and video as media for artistic and personal expression, as well as media of important social and community impact. Chicago Filmmakers' twofold mission is to serve independent film and digital video artists by supporting the creation and dissemination of new media artworks and to serve Chicago audiences by screening artistically innovative, socially relevant, and diverse films and videos.

SUCCESSES & OUTCOMES
Members of previous cohorts recently worked on THE BEAR season 4, THE CHI seasons 6 & 7, and DELI BOYS.

Rock Valley College is a comprehensive two-year community college in Rockford, Illinois, offering more than 100 courses for transfer, career programs, and certificates.



Mission: Rock Valley College empowers students and community through lifelong learning.
Rock Valley College has seven Core Values: Learner-Centered Community, Mutual Respect, Excellence, Diversity, Collaboration, Innovation, and Public Trust.

SUCCESSES & OUTCOMES
Below is a video created by the FALL cohort, whereby each member can effectively incorporate into their resumes/video reel.
IFO RVC Workforce Training FALL 24 Scene Project 

Free Spirit Media is a 501c3 that was founded in 2002, Westside Chicago


Mission: Free Spirit Media (FSM) provides teens and young adults in communities of color on Chicago’s West and South sides with a comprehensive foundation in media literacy and hands-on media production experience. Free Spirit Media runs in-school arts education, after-school and summer digital programs, and advanced creative workforce development programs.

SUCCESSES & OUTCOMES
Free Spirit Media has reported that the trainees successfully produced a 30-second commercial that was aired during the Super Bowl. Additionally, one trainee took the initiative to write, direct, and produce an independent short film, with the support of his peers.

Fresh Films is a 501c3 that was created in 2010, Quad Cities/Chicago Southside



Mission: Fresh Films (FF) creates films, TV shows, and documentaries while training future filmmakers in all aspects of film. Youth collaborate on-set, rotating through every film position – from camera and sound to editing and effects – gaining technical and workplace skills. Fresh Films uses the fun of film to connect with teens across the nation. Together, FF works to build their technical skills and abilities to problem solve, work hard, communicate, and take on leadership roles.
Below is a public service announcement (PSA) created by Fresh Films to promote the IFO Workforce Program.
IFO Set Ready PSA
SUCCESSES & OUTCOMES
This summer, Fresh Films filmmakers from across the country are flying in to work on the feature film Six More Weeks! On set, they’ll rotate through key crew roles—gaining hands-on experience, building real-world skills, and earning their first IMDb credit. And with a script by Emmy-winner Liz Hara, known for writing on Marvel projects and Sesame Street, that credit just got even more impressive. They’ll even be working with a nationally recognized puppeteer—one of the few diverse talents in the field—making this a rare, career-shaping opportunity. 

Four filmmakers from our Chicago accelerated cohorts got the chance to work on a week-long internship with Illinois Tool Works (ITW), a Fortune 200 company & long-time partner of Fresh Films. The students spent the week training, understanding equipment, conducting interviews with ITW executives, and getting highly valued hands-on industry experience. They even got to capture a day of action with 300+ ITW employees working on behalf of United Way to beautify schools, paint fences, and plant flowers.

5 of them are getting certified in Adobe. 

Southern Illinois University – Carbondale, Illinois




SIU was founded in 1869 as the state’s second teachers’ college, with a dozen academic departments and an inaugural class of 143. SIU Carbondale is the flagship campus of the Southern Illinois University System.  It is a strong, diverse, research-intensive, and comprehensive university that recently earned the prestigious 2015 Community Engagement Classification from the Carnegie Foundation for the Advancement of Teaching.
Mission: SIU embraces a unique tradition of access and opportunity, inclusive excellence, innovation in research and creativity, and outstanding teaching focused on nurturing student success.  As a nationally ranked public research university and regional economic catalyst, we create and exchange knowledge to shape future leaders, improve our communities, and transform lives.

SUCCESSES & OUTCOMES
With a 100% retention rate, the graduates are embarking on creating independent projects.  ] 


By fiscal year 2024, the program had transitioned from its initial pilot phase into an annual grant opportunity. The Illinois Film Office (IFO), operating under the Department of Commerce and Economic Opportunity, designates $1,000,000 each year for the Illinois Film & TV Workforce Training Program.
The program's objectives included training individuals primarily from marginalized and underserved communities for entry-level film & TV production opportunities and facilitating the use of their new knowledge and skills to build mentoring relationships and connections within the film community that could lead to sustainable employment. 
In Fiscal Year 2025, five grant recipient organizations conducted three cohorts throughout the Chicagoland areas well as communities around the state, including the Quad Cities, Carbondale, and Rockford, Illinois. The program garnered 1075 applications, of which 206 were accepted, resulting in an acceptance rate of 19.2%. This substantial volume of applications, coupled with the low acceptance rate, underscores the significant demand for the training and the program's selectivity. The grantees offered training programs ranging from 3.5 to 15 weeks, with a minimum of 80 hours and a maximum of 120 hours.
The IFO hosted its fourth end-of-program event on June 20, 2025. This daytime gathering aimed to connect trainees with prominent figures in the industry while addressing various topics to promote continuous learning, inspiration, and opportunities. The event featured representatives from the TV & Film IASTE, the Independent Film Alliance, and the Chicago International Film Festival, and various other industry professionals from commercial, television, and film sectors. Over 65 trainees participated in this event, which took place at Chicago State University.
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